




Our Values in Action in 2025

Make it happen
Capital Generation 
from Enact
Enact’s strong performance and shareholder 
distributions continue to be an important source 
of cash flows to  Genworth. Enact’s quarterly 
dividends in 2025 delivered proceeds of 
$98 million to Genworth.

Further, Genworth received $309 million of capital 
returns from Enact through share repurchases used 
to fund strategic growth and return value to 
shareholders.

Share Repurchase Program
Genworth’s share repurchase program delivered 
strong shareholder value again in 2025 and remains 
a key component of our capital management 
strategy. In September 2025, we announced a new 
$350 million share repurchase program to further our 
efforts, repurchasing approximately $856 million 
since our program's inception in May 2022 through 
March 31, 2026.

Make it human
Reward & Recognition
Over the last few years, our associates have 
embraced On Point, our digital platform for 
recognizing and rewarding colleagues who 
embody our four values: make it human, make it 
about others, make it happen, and make it better. In 
2025 alone, associates sent more than 50,000 On 
Point recognitions—and this year, we elevated our 
recognition efforts by launching a monthly 
#ThankUThursday campaign and a new service 
anniversary program.   

#ThankUThursday, initiated by Pathfinders (our 
associate engagement team), encourages 
associates to send thank you messages through On 
Point on the third Thursday of each month. On each 
of our first two #ThankUThursdays, associates 
sent around 1,000 recognitions in a single day.   

To further recognize our associates’ commitment to 
our company and customers, our new On Point 
service anniversary program celebrates associates 
for their contributions to our company for every five 
years of completed service. On Point prompts 
colleagues to contribute to a digital card that is 
delivered, along with a small monetary award via On 
Point on their service anniversary. 

Our Brands
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Make it about others
New Aging Solutions
Following the successful nationwide build of the 
CareScout Quality Network, we expanded the ways 
we’re able to help families find, fund, and understand 
long-term care needs. In October, we launched Care 
Assurance, CareScout’s inaugural long-term care 
funding product, which is designed for ease of use, 
customizable coverage, and a reduced need for 
future premium increases. We also introduced Care 
Plans to help families better understand complex 
care needs. Available virtually or in-person, a 
licensed nurse evaluates physical and cognitive 
abilities, as well as goals, activities, and preferences, 
to generate a Care Plan outlining care, equipment, 
resources, and planning considerations to support a 
safe, dignified, and fulfilling aging experience. Lastly, 
we acquired Seniorly, a leading platform in senior 
living navigation that shares our human-delivered, 
digital-enabled approach. This acquisition 
accelerates both our expansion into the direct-to-
consumer channel and the addition of senior living 
communities to the CareScout Quality Network.

Make it better
Enhanced 
Claims Experience
In 2025, we piloted a new claims management 
model for our Genworth long-term care insurance 
policyholders that provides a dedicated claims 
manager during the initial eligibility period and 
benefit payment process for a long-term care claim. 
Direct access to a single point of contact during an 
often confusing and emotional time has proven to be 
a source of relief and consistency to our customers. 
Further, our associates noted an enhanced sense of 
ownership in their work as they built relationships 
with their customers while facilitating the initial 
eligibility process, end-to-end. Following the 
successful pilot with around 2,000 claims, we plan to 
implement the new model across all initial eligibility 
claims and then explore the best approach to our 
ongoing eligibility claims management process.

“I always feel far more comfortable when you have something that's ongoing if 
you can talk to the same person a 2nd, 3rd or 4th time, however many times 
you need to have interaction. It's far easier when you're dealing with the same 
person.”
– a Genworth long-term care insurance customer
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Stockholder 
Letter from 
Chair & CEO

  
Dear Stockholder,
We invite you to attend the 2026 Annual Meeting of Stockholders of Genworth Financial, Inc. (the 2026 Annual Meeting), 
to be held virtually at 9 a.m. E.T. on May 20, 2026. You will be able to attend the meeting online, vote your shares 
electronically, and submit questions before or during the meeting via www.virtualshareholdermeeting.com/GNW2026.

The 2026 Annual Meeting will include a report on our business operations, discussion and voting on the proposals set 
forth in the accompanying Notice of 2026 Annual Meeting of Stockholders and Proxy Statement, and discussion and 
voting on any other business matters properly brought before the meeting.

Whether or not you plan to attend the 2026 Annual Meeting, you can ensure your shares are represented by promptly 
submitting your proxy by telephone, internet, or completing, signing, dating, and returning your WHITE proxy card.

Advancing strategic priorities in 2025

2025 marked a pivotal year for Genworth, as we advanced our mission to help families navigate the aging journey with 
confidence and made significant progress towards our strategic goals. These efforts enhanced our financial flexibility and 
positioned the company for sustainable, long-term growth.

We created shareholder value through our growing market value and capital returns. In 2025, we repurchased 
$245 million of Genworth shares of common stock. Consistent with our disciplined capital allocation strategy, we 
bought back shares at an average share price of $7.99, compared to the share price on December 31, 2025, of 
$9.03. Underscoring the Board's confidence in Genworth's strategic direction and financial condition, we announced 
an additional $350 million share repurchase authorization in September to continue this strong momentum.

This progress was fueled by another strong year for Enact, with $558 million in adjusted operating income and Genworth's 
share of Enact's book value, including accumulated other comprehensive income, was up to $4.4 billion at year-end 2025 
from $4.1 billion at year-end 2024. These results enabled more than $500 million of free cash flows, of which Genworth 
received $407 million through our approximate 81 percent ownership stake, while also maintaining a strong PMIERs 
sufficiency ratio of 162%, or $1.9 billion above requirements. Enact continues to be a critical contributor to our near- and 
long-term success.

Next, we continued investing in our new strategic business initiatives. We took major steps in 2025 to advance our growth 
strategy for CareScout, helping more people understand, find, and fund long-term care. We continued growing the 
CareScout Quality Network, ending 2025 with over 1,000 home care locations nationwide. We launched Care Assurance, 
CareScout’s inaugural long-term care insurance product with flexible coverage levels and access to the CareScout Quality 
Network to help policyholders maximize benefit dollars. This first insurance offering is designed to deliver attractive returns 
while limiting the need for future premium increases.

We also completed the acquisition of Seniorly, a leading platform and advisor network that guides families in evaluating 
and selecting senior living communities. With the addition of a network of local care advisors and relationships with 
thousands of senior living communities, the acquisition accelerates CareScout's ability to help more families across a 
wider range of care needs.

Finally, we maintained the self-sustainability of our legacy insurance companies, which include our long-term care 
insurance, life insurance, and annuity businesses. Since 2012, our multi-year rate action plan (MYRAP) has delivered an 
estimated $34.5 billion in net present value. In addition to our MYRAP, we advanced additional risk mitigation levers to 
support self-sustainability, including claims savings driven by over 3,000 policyholders choosing providers from our 
CareScout Quality Network in 2025.
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Listening to our stakeholders

We continued our commitment to robust shareholder engagement, including outreach efforts to investors representing 
over 60% of our outstanding shares. This year, we also sought targeted feedback on several special topics, including 
elements of our capital allocation priorities, sustainability, performance measures, and Board oversight of emerging 
technology initiatives. 

The insights gained through these discussions inform Board and management deliberations and ensure our governance, 
strategic focus, and disclosures continue to align with the expectations of our investors and other stakeholders.

Strengthening technology leadership

Technology is playing an increasingly vital role in fueling CareScout's growth and safeguarding the resilience of our legacy 
businesses. Recognizing this, the Board established a special Technology Committee in 2025 to assist in its oversight 
responsibilities for initiatives, strategy, and investments related to Genworth's technology infrastructure, cybersecurity, 
data governance, and digital innovation. In recognition of the strategic importance of these areas, the Board transitioned 
the committee into a permanent standing committee in February 2026.

Looking ahead

As we look ahead to 2026, we are arriving at a critical time in our country's long-term care journey as the oldest members 
of the Baby Boomer generation begin to turn 80. Many families are unprepared for the complexities of long-term careⱷ
understanding options, managing costs, navigating complex daily needsⱷand many will be figuring it out for their families, 
all while working full-time. Public attention to these challenges is increasing in the media and in the business community. 
Bipartisan proposals such as the WISH Act, which would establish a federal long-term care funding program, and the 
Supporting Our Seniors Act, which would create a federal commission to address long-term care issues, signal meaningful 
momentum. However, much more needs to be done to help families understand and plan for their aging journeys. We 
believe Genworth has a tremendous opportunity to play a leading role in creating a better way to age in America through 
CareScout, and we look forward to continuing to work with policymakers and other industry leaders to advance 
responsible solutions that strengthen long-term care affordability, quality, and access.

We're proud of Genworth's efforts in 2025 to enhance the aging experience and provide value to shareholders, and we 
remain confident in our ability to continue executing against our strategic priorities for the rest of 2026.

On behalf of the entire Board and management, thank you for your continued support.

Cordially,

Melina Higgins
Non-Executive Chair of 
the Board

Thomas J. McInerney
President and Chief 
Executive Officer
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